
Severn Run Brand Standards - In Progress !!
Welcome to our Brand Standards/Style Guide! !
First let’s get into who we are. Severn Run can be summed up in 4 simple steps: one purpose, 
two commandments, three priorities, and four passions. !
One Purpose: 
Our purpose is to make disciples by creatively revealing the love of the Father through the life 
of the Son in the power of the Spirit! !
Two Commandments: 
“Love the Lord your God with all your heart and with all your soul and with all your mind and 
with all your strength.’ The second is this: ‘Love your neighbor as yourself.’ There is no 
commandment greater than these.”  Mark 12:30-31 !
Three Priorities: 
Love Well. Live Jesus. Believe Big! !
Four Passions: 
Worship: Celebrating Jesus as the center of life. 
Connect: Doing life together on Mission for Jesus. 
Serve: Looking out for Jesus' interests in the lives of others. 
Share: Helping others find and follow Jesus! !
Our Logo: 
Our logo is a visual representation of who we are. The four quadrants represent our passions, 
and the negative space houses a cross which sums up our purpose statement to reveal the love 
of the Father. Please use these standards as you use the Severn Run logo. !
Any materials that use the Severn Run Logo must be approved by the Brand & Communications 
Director. !
Main Logo: 
Our main logo is the right-aligned, two-color, horizontal layout pictured below:

Ð   !



A one color option is available as well:

Ð  !
Other Logo Layout variations are as follows: 

Ð                Ð  
 Horizontal with Tagline   Vertical !!

When you use our logo the only colors you should use on it are our standard two colors, the 
one color navy, black, or white. Other colors can only be used if approved by the Brand & 
Communications Director. !
Here are some other things to keep in mind when using the Severn Run logo: !
Size: 
The horizontal layouts of the logo should not be less than 1.25” in width. 
The vertical layout should not be less than .5” in height. !
Space: 
Our logo is important, so give it some room to breathe! 
Each variation of the logo should have blank space padding around the furthermost portion of 
the logo equal in size to one quadrant from our emblem.

Ð  



Proportion: 
Logos are great the way they are! This means no stretching is necessary. To avoid stretching the 
logo, always hold down the SHIFT key when resizing. !
Creative Freedom: 
We worked really hard on this logo. This means that you don’t have to rearrange the wording, 
change the colors, change the font, or add any extra elements to it. If for some reason you are 
having an amazing vision for the logo that you would like to see come to life, stop by the 
Creative Team office and chat with the Brand & Communications Director. !
Our Colors: 
We have 4 main colors. Here are the breakdowns for them.

Ð  !!!!!!
Icons: 
To represent our four passions, we have 4 icons: !!!!!!!!
        Worship    Connect     Serve           Share

Navy: 
Pantone 7700U 
C100 M35 Y0 K60 
R13 G66 B106 
#0D446B

Blue: 
Pantone 7690U 
C67 M12 Y0 K23 
R43 G143 B186 
#2B8FBA

Light Blue: 
Pantone 544U 
C45 M8 Y0 K10 
R120 G178 B213 
#78B2D5

Gray: 
Pantone Cool Gray 1 
C0 M0 Y0 K11 
R226 G228 B228 
#E2E3E4


