
What you need to know to write for The Church at Severn Run 
 

1) Audience: Our audience is unique. Many churches choose a very specific target market and write to 
that kind of person. Since Severn Run works to be a picture of heaven, our audience is as diverse as 
heaven will be. We have a healthy mix of races, socio-economic classes, ages, cultural backgrounds, 
and religious experience. So what does this mean for you as a writer? 

a) Understand the curse of knowledge. When you write, realize when you are using a word or 
concept that is insider knowledge. This doesn’t mean that we are unable to write with spiritual 
depth. It just means that we have to find simple ways to explain the ideas we are writing about 
in order to include our entire audience. Remember, this applies everywhere, not just spiritual 
context. Much of our audience is not from Maryland, some are even from another country. Any 
time you might be using insider language, take a few words to simply define it so everyone in 
our audience can understand it. A few examples of insider language (or Christianese as I like to 
call it) are: 

i) Fellowship - instead use hang out, gather, celebrate 
ii) Testimony - instead use story 
iii) What are some others you can think of? 

b) Find the bridge to move people from where they are to where you want to take them. We’ve 
established that our audience is diverse. When you write, find the simplest human connection 
to your point. Usually this is most easily done by telling a story that connects with shared 
human experiences. Not every story will resonate with every person, but when you paint a vivid 
picture of a story, it will connect more people. As you write, take note of how you feel about the 
subject. Talk about it often and find out what element commonly resonates with people when 
you share it. Find a way to share stories in active language. Something that the reader can 
mentally walk through with you as they read. Write the bridge. Move people forward. Always 
consider your outlet when thinking of this piece. Sometimes you won’t need to write an entire 
story in order to convey the story you want to tell. For instance, on our new Connect Group 
pages the goal is for a user to click “Join this Group!” You can tell the story of how great the 
group is through a couple of quotes from group members, a simple list of the group details, 
and a few photos. This helps tell the story, though you aren’t writing a full fledged story, and 
should move the user to join! 

c) Be inclusive. We live in a divided world. One of our passions here at Severn Run is Connect, 
and that is very intentional. Because we are so incredibly diverse, the only things that hold 
together our unity are Jesus and Severn Run in many cases. When you write know and express 
that you are part of the audience to which you are writing. You share in the victories of each 
ministry. You share in the life change stories that we tell. You are a part of the active Gospel 
story at Severn Run, and so are your readers. 

d) Know the common factor. Our audience only shares one common factor across the board. We 
are transient. So many people are not from Maryland, and the ones who are know that friends 
come and go in three year cycles. That’s why we aim to remove barriers with our writing. Our 
audience needs to feel connected and welcome as quickly as possible. 

 
 
 

 
 
 



So this is all nice and good, but what a challenge. We think this next part will help you continue to 
succeed. 

2) Voice: Our writing voice is composed of several descriptive words. We chose each of these words 
based on our mission statement and our audience. Remember this as you continue to read! 

a) Purposeful: We write about everything for a reason. That reason is to reveal the love of the 
Father, through the life of the Son, in the Power of the Spirit. Being purposeful means 
explaining the why behind what you are writing, which will take shape in different ways. For 
instance, we won’t be wordy for the sake of being wordy. Every word we write supports our 
mission. Words that don’t do so should be removed. 

i) More like: “We’re proud of George because his willingness to keep our campus clean 
removes one physical barrier from a new visitor and Jesus. 

ii) Not so much like: “George should be commended for his acts of cleaning candor. 
Because of him our campus remains spotless for first time guests.” 

iii) What’s the difference? In the good example George’s heart for Jesus is purposefully 
stated, whereas his actions and our benefit are only highlighted in a flowery manner in 
the poor example. 

 
b) Relevant: When we read articles and websites, we automatically look for the “What’s in this for 

me?” If this question isn’t answered pretty quickly, then readers will bounce quickly to what’s 
next. That’s why we need to write relevant content that answers the question “What’s in it for 
me?” Even though we are a church, and our ultimate mission is to reveal Jesus, we need to 
provide value to our readers. 

i) More like: “Connect Groups are the simplest way to make new friends that will support 
you in everything from helping you move across town to praying over your deepest 
family struggles.” 

ii) Not so much like: “Connect Groups help the Severn Run community stay relational 
which helps the church reach more people.” 

iii) What’s the difference? The first example is written with the reader in mind. Though both 
statements are totally true, the first statement answers the question, “What’s in it for 
me?”. I mean who wouldn’t want help moving across town when that time comes? 

 
c) Clear: We are such a busy society! If your reader has to work really hard to understand what 

you are trying to say, they will bounce harder than a kangaroo on a trampoline. This doesn’t 
mean that we can’t wrestle with big issues, it just means that obscure language and 
round-about sentences aren’t helpful. 

i) More like: “During your first visit, stop by the Starting Line Desk for a free gift.” 
ii) Not so much like: “Upon your first time experiencing a worship service at The Church at 

Severn Run, following the benediction, please feel  welcome to visit the Starting Line 
Desk for a complimentary gift bag for you and your family to enjoy at home.” 

iii) What’s the difference? Well the first one is pretty clear. Am I right? 
 

 
 
 
 
 
 
 



 
d) Conversational: Remember, we are a church not a university. We aren’t trying to prove 

anything. We are just trying to build relationships, because as we build relationships with one 
another, we can introduce people into a relationship with Jesus. However, just because you 
are writing conversationally doesn’t mean you should forget every grammar rule and normal 
English word. Let’s practice writing conversationally and correctly! 

i) More like: “You won’t want to miss out on the next Family Movie Night. It’ll be a blast!” 
ii) Not so much like: “Parents and kids will not want to miss the next Family Movie Night. It 

will be a great experience.” 
iii) What’s the difference? Well which one would you naturally say to a friend in 

conversation? Keep in mind, conversational writing is composed of shorter sentences, a 
more lax use of punctuation and parentheses (to emphasize pauses and asides), and 
contractions. 

 
e) Compelling: No one wants to read a boring chunk of copy. Choose your words carefully. Use 

humor. Surprise your readers. Use a hook early on in your writing and make people happy that 
they took the bait as they continue. 

i) More like: “Eutaw Marshburn Elementary got a colorful upgrade thanks to the Creative 
Team’s artful skills!” 

ii) Not so much like: “The Creative Team took a trip to Baltimore to create a mural at an 
inner city elementary school.” 

iii) What’s the difference? Again, both statements reflect the situation, but the top one 
draws the reader into the story. 

 
f) Friendly and inviting: Write like you are inviting someone into your own home for the first time. 

You don’t want to intimidate, oversaturate, or confuse your audience. Take a deep breath and 
write with a smile on your face. Seriously, smile while you write. It will change your writing for 
the better. 

i) More like: “Welcome to Severn Run! We are so glad you’re here, and we would love to 
help you get connected into our community.” 

ii) Not so much like: “Welcome! Now that you’ve had your first visit, it’s time to get 
involved in a Connect Group or serving opportunity. You can find a list of these things 
on our website, at the Serving Spot, or by calling the front office. Once you’ve found 
something in which you are interested, send the leader an email and they will get back 
to you.” 

iii) What’s the difference? Well, these are both proper ways to get more involved, but the 
second example puts a large burden on the reader by asking them to do all of the work. 
You wouldn’t invite someone into your house and then ask them to find the restroom 
and a glass of water on their own. You would offer to do the same thing. We want to 
make this simple on our readers by taking out legwork and inviting them into 
relationship with us. 

 
 
 
 
 
 
 



 
 
 

g) Real (Fun, Honest, Encouraging): We aren’t trying to oversell anything when we say we love 
what we get to do at Severn Run. Because of this truth, we want to be real with how we write 
by choosing to be fun, encouraging, and honest. Sometimes what we do is a blast, sometimes 
it’s inspiring, sometimes it’s just plain hard, but the truth is we love it all because it reveals 
Jesus to our world. We want to show the passion we have for everything through our writing in 
a real way, because people can see through hype. 

i) More like: “Take a trip through the rainforest with us this summer at VBS 2015!” or “We 
are very proud of our Food Team who fed over 100 people in our community who are 
mourning the loss of a local teenager on Thursday.” or “You can do it! Reading the Bible 
everyday can be as simple as downloading the Bible App and picking a plan.” 

ii) Not so much like: “VBS 2015 is looking for adult volunteers to serve.” or “Thanks to the 
food team for helping us with a funeral dinner Thursday.” or “Read the Bible everyday 
by using the Bible App.” 

iii) What’s the difference? Well, I started snoring in the second example, that’s all I’m 
saying. These were three very different scenarios with varying emotions. We want to 
make sure that people can feel what we feel in each of these experiences. 

 
h) Relatable: This is where stories come in to play. We want to write in a way that people will say, 

“Yeah, I’ve felt/thought/noticed that too.” 
i) More like: “Sarah feels blessed to be a part of Severn Run because not many churches 

get to enjoy an immensely talented in-house worship band like we do.” 
ii) Not so much like: “Sarah is a musician and she knows that the Worship Tribe does a 

great job keeping time and hitting the right notes.” 
iii) What’s the difference? In the second example, Sarah’s experience is unique to a very 

limited audience. Not everyone can recognize the technical expertise of the Worship 
Tribe, but everyone can recognize that we are blessed with a talented in-house band. 

 
i) Descriptive: One of the beautiful things about reading is feeling like you are a part of the story. 

That’s what we want to do! Make people feel like they are a part of our stories. Use words that 
evoke emotion and explain why they should feel the emotions they are feeling. 

i) More like: “The Severn Run community is a warm, diverse group of people. Our Atrium 
is a clean, open environment that make finding your way around as a first time guest 
simple. We offer three varieties of high-quality hot coffee every Sunday.” 

ii) Not so much like: “The Severn Run community is welcoming. Our Atrium makes it easier 
to feel at home. Coffee is available each Sunday. 

iii) What’s the difference? The first example helps paint a clear mental picture and removes 
barriers that any first time guest might feel they have to overcome. 

 
j) NOT: Preachy, Condescending, Assumptive, Authoritative. We don’t want to make anybody at 

Severn Run feel like they are less knowledgeable or less able than anyone else. It is a fine art 
to help someone grow without telling them in a preachy or authoritative way; but that is what 
we strive to do. Stories, honesty, and being relatable will negate the need for your writing to be 
anything but friendly and encouraging.  

 
 



 
 
 
Quick Tips for Web Writing: 

● Make it scannable! 
○ Use short sentences & paragraphs. 
○ Don’t be afraid of bulleted lists like this one. 
○ Bold important words or phrases. 

● Make it actionable! 
○ Tell readers what they should do next. 

● Understand your platform 
○ Know about the page you are writing, and allow the structure of your page to supplement your 

goals. 


